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In this guide you will find the steps for the following: M’@@@N

1.Reminder: Logging-in
2.Submitting Assessments (Plagiarism check)

3.Analysing Your Report (Plagiarism check report)
4.Re-Submission

1. Reminder: Logging-in

e Access your myNGl account at https://myngi.ngi/ac/za

Invalid login, please try again

Log in using your account on:

] OpeniD Connect

Test account log in

Cookies notice

e Click onthe “OpenlID Connect“ button. Login with your Microsoft credentials.
e Click on Courses to Search for the module in which you want to setup the online class.

A Home Dashboard 222 Courses ™ Events

NG | Newsridge

A Home @ Dashboard 252 Courses A Events

A< Standard view

Search by typing in the name of the course, or click .
/ on the icon with your course name

Course ov¢w
Search
m|loo
i

Card ~

Sort by course name ~

karina-Demo Sample Course
2024 Dummy Work Space 2024 Dummy Work Space

shinwananw-Demo
2024 Dummy Work Space

E-Library
Library

0% complete 22% complete
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2. Submitting Assessment

e Access your course and navigate to Assessments, on the assessment look for
the Assignment activity that you want to submit

A Home @ Dashboard 222 Courses B Events i3 This course A Standard view

ample Course

1 Grades Competencies

Introduction to Module Module Guide Lecture Slides Online Classes Assessments Resources

Assessments ICE Activities Past Assessments

& Assessments

7

@ - " .
si4 ASSESSMENTS "\

Navigate to the Assignment activity

e & Mark as done
myexam

Opened: Thursday, 4 April 2024, 12:00 AM

Due: Thursday, 11 April 2024, 12:00 AM

myexam

= .
Opened: Thursday, 4 April 2024, 12:00 AM
Due: Thursday, 11 April 2024, 12:00 AM
To add your assignment submission, click on “Add Submission” button.
Submission status
Attempt number This is attempt 1 ( 3 attempts allowed ). (number Of Submission attem pts)
Submission status No submissions have been made yet (Submission status - “submitted for grading, graded, submission drafts)
Grading status Not graded (grad e/nOt grad ed)

(submission time remaining)

Time remaining 2 days 10 hours remaining
Last modified

Submission comments )
b Comments (0)

Opened: Thursd
Due: Thursday, 1

4 April 2024, 12:00 AM

Then asubmission section will be displayed

arismCheck.org for check.
e with Terms & Conditions and Privacy Policy.

Submission will be s
By submitting assignme

v Add submission

Maximum file size: 1 GB, maximum number of files: 20

File submissions
-
—

| ™ Files

®

You can drag and drop ere to add them.

1.You can drag and drop file into
the area

2.or, Click on the area, then a file

Sy - picker will display, then you

will choose file by navigating

your file location

Choose licence g ®
Licence not specified & N . N eWB rl d g e
: GRADUATE INSTITUTE

File picker




Submission will be sent to PlagiarismCheck.org for check.
By submitting assignment | agree with Terms & Conditions and Privacy Policy.

82 Add submission

Maximum file size: 1 GB, maximum number of files: 20

N’

B Files

File submissions

(-

Title - Digital I...

Save changes Cancel

Click on the “Save changes” button, then your assignment is
submitted.

3. Anaylsing your report

i
~

Your submission status report will appear

Submission status

Attempt number This is attempt 1 ( 3 attempts allowed ).
Submission status Submitted for grading

Grading status Not graded

Time remaining Assignment was submitted 2 days 10 hours early
Last modified Monday, 8 April 2024, 1:52 PM

File submissions B e Dot @ LS g-Your submission will be in queue for
plagiarism check, this will take a few minutes
for your similarity results to be displayed.

Submission comments
P Comments (0)

Submission status

Attempt number This is attempt 1 ( 3 attempts allowed ).
Submission status Submitted for grading

Grading status Mot graded NS

Time remaining Assignment was submitted@; 10 hours early
Last modified Monday, 8 April 2024, 1:52 PM

Similarity report summary
B Tite - Digitl lteracypot (TGO © ' 0 752 ™M
Submission comments S Click on the Similarity report for a full analysis of the
report

File submissions

Your report will display on a new page.

c £z plagiarismcheck.org/profile/check-document-report/20634131/group/3189 W == 0 &
PLAGIARISM
C Jorems @ £ o
SIMILARITY REPORT < = 0
[ New check Similarity Quotes References Grammar
Lot 100.00% g 41.660.'/0 @ I|dentical - 51.41%
& Mydocuments = imilari l Al total
Similarity tota S @ Changed text - 48.59% 100.00% @ add to the total percentage e
Title: The Evolution b 4
Tltle: The EVOLUUO” X YOUR INSTITUTION'S DATABASE
#20634131 - Newbridge Graduate Institute - 8 Apr 2024, 1:53 PM Q 100% ~ L 100.00% Newbridge Gradua... oo
99 Citation generator
Title: The Evolution and Impact of Digital Marketing SR
INTERN [} COMPARE

2, 29.64% vindhyaenterprises...

https://vindhyaenterprises.comy ®

INTERNET SOURCE COMPARE

3. 25.20% amudhakumar.com

. https://amudhakumar.com/introd... ®
Introduction:
In the past few decades the realm of marketing has undergone a profound transformation

INTERMNET SOURCE COMBARE

propelled by the advent of digital technology. Digital marketing has emerged as a powerful tool for
businesses to connect with their target audiences promote their products or services and drive

O Gethelp growth in an increasingly competitive landscape. This essay explores the evolution of digital
marketing its key components and its profound impact on businesses and consumers alike.

[ ]
& cotape cvoluionofDigtalareetng ‘1 g NewBridge

The evolution of digital marketing can be traced back to the rise of the internet in the late 20th 5. 21.79% w
GRADUATE INSTITUTE

4, 23.17% www.alooba.com

https://www.alooba.comy/skills/co. .. ®




Your report will display on a new page.

2 Main Scores - These numbers show how much text was either found in sources or detected as
potentially Al-generated.
L Similarity Similarity . , .
C Score A| Detector Source ¢ = =
SCOF@ iwon <ee

[ Mewcheck Similarity Quotes References Grammar
= 100.00% ~41.66% @ Identical - 51.41%
& Mydocuments - T~ Al total
Similarity total s @ Changed text - 48.59% 100.00% dd to the total percentage e
Title: The Evelution X
Title: The Evolution X YOUR INSTITUTION'S DATABASE
#20634131 - Newbridge Graduate Institute - 8 Apr 2024, 1:53 PM Q 100% v L 100.00% Newbridge Gradua... P

3 Citation generator
Title: The Evelution and Impact of Digital Marketing

2, 29,64% vindhyaenterprises...

hetps:vindhyaenterprises.com, .

INTERME OURC COMPARE
3. 25,20% amudhakumar.com

| https:famudhakumarcomyintrod. .. .
Introduction:

In the past few decades the realm of marketing has undergone a profound transformation
propelled by the advent of digital technology. Digital marketing has emerged as a powerful tool for

businesses to connect with their target audiences promote their products or services and drive

INTERMET SOURCE COMPARE

4, 23.17% www.alooba.com

O Gethelp growth in an increasingly competitive landscape. This essay explores the evolution of digital https:/fwww.oloaba.com/skills/ca... .
marketing its key components and its profound impact on businesses and consumers alike.

& Collapse Evolution of Digital Marketing: INTERMET SOURCE COMPARE
The evolution of digital marketine can be traced back to the rise of the internet in the late 20th s. @ 21.79% wpuber.com

There are two types of similarity shown in the report: ‘Identical’ corresponds to word-to-
word matches, whereas ‘Changed text’ shows rearranged or paraphrased text. The
respective color code appears on each source, too. Depending on the type of similarity,
each source can get an orange or a red dot, or sometimes even both.

SIILARITY REPORT ] > = 0D
O3 Mew check Sirmilarity Quotes References Grarmmar
w  100.00% * T2.80% Ty , -
. " il T4.TH
B My documents . I — @ B & identica -
imita Ih tota — Ay thomh ip ver ficat lon . '\:_"‘.:ll'll'.';-jlj et -15‘-15:“1 lmhuu% t:l ":'":':' I": -'FIE.I':'F'EI DE"':E"' |.3I:E' 0
B Organizations -
| . ) — PLACLLFg COMPARL
#18433793 - Garrett Baklytskyi - Demo test a mt - 13 Oct 1% = = L 100.00% Garrett Ba... »e
e F 2023, 5:47 PM =
Test i Title: The Complex Characters of "The Great Gats o T = B
= 2 22679 Jane Adelm... .
1?7 Citation generator vroduction / g
-_= M RO comaram
F. Scott Fitzgerald's masterpiace, "The Great Gatsby,” is a litevary classic rghowned for its = 1, 73BT wiwnaL ik,
compelling r.'h.l.ra:lrrs. The nowel d-.-lm.-.nnmthe.u nlrrt._ﬂle liwees af mn:h-.nc}ﬂala in the Jarz Age, — Mitps: /e iliwond. .
depicting a society where wealth and superficiality reign. Through li'lep{lch character .
development, Fi'IxE-:raId explores the various facets of human nalmy'rund ambition. In this essay, =
we will examine the primary characters of *The Great Gatsby™ and fheir roles in the narrative, = e e
emphasizing how their complexity contribubes to the nuurl':.-r.nqﬂrini allure, -E 4+ @ 2267% books.appl..
; hirps. ook anpie coimy, .
O Geth The novel was inspired by a youthiul romance Fit rgrr.alrl had with socialite Ginesra King. and the g
L &t hel —
. Fiotous parties he atended on Long Island's Marth Shore in 1922, Following a move to the French —— R
& Collapse Riviera, Fitzgerald completed a rough draft of the novel in 1934, He submitted it to editor Maxwe|l 5 231.67% en.wikipedi...
Parking, who persiaded rnugerald 1o revise the work aver the followi M WinNTer. After Making
ferps:en wikipedic ong’. . -
k 4

By clicking on the link Your work Matches

. Internet
under the source title, Source \

you will follow the link to \
the original source |\

For each match, you get a
direct link to the source from
which information has been
taken.

Compare sources

#20634131 - Newbridge Gradua titute SOMLARITY AEPORT www.alooba.com

SOURCE

5 imi la rlty Qu@tﬂ's HEfe rences G ENgagIng target audiences online, Some key components of digital

marketing include:
Search Engine Optimization (SEQ]: SEO involves optimizing websites
and content to improve their

Similarty Quotes Referemces Grammar

Some key components of digital

marketing inclede:
Search Engine Optimization (SEQ):

visibility in search engine results. By ranking higher in search engine clearly
results pages (SERPs) prasented
100.00% @ sdd 10 the totsl percentage O 100.00% @ add to the total percentd e, s moreorganic affc s gonereleacs
N M - - Bnougﬂ' 2. CHANGED TEXT
Content Mdllle'lll\g; Content mal fk‘_"lll'\g invalves (r(‘{!tll\g and

tirme 2 , 2
distributing valuable relevant and lirmit Content Marketing: Content
foeting invobv
consistent content to attract and retain a clearly defined audience to arhel g iviobve creabing aad
; answar distributing valuable relevant and
Content can take various forms i
including blog posts articles videos infographics and podcasts. ) 3. CHANGED TEXT
T SELF PLAGIARISM COMP uding blop posts ; graphics and podcs

Social Media Marketing: Social media marketing involves using social Content can take varigus forms

media platforms to connect ngtudi ng -U|0§ posts articles videos
| 0y O w % media platforms to conmect, z
;0. SameR be... L. - ll]l] ' nn G d rI‘El.'I. B d... with audiences build brand awareness and drive engagement. nigraphics and podcasts

Businesses can leverage paid

4 CHAMGED TEXT
advertising influencer partnerships and organic content to reach their
UIECE UL‘I“OE T !I’II(S on Social Media Marketing: Social

medla marketing Involves using

platforms like Facebook Instagram Linkedin and Twitter. y » g
YOUR INSTITUTION'S DATABASE COMP soclal media platforms to connect

2. 22.67% Jane Adelm...

K

12.6T™% Janae Adelm...

(R

INTERMET SOURCE

22.67% www.wikiw...

COMFPARE

e When using quotes remember to put
quotation marks and cite the author.

22.6T% wwe wikiw

AP, WA AT

https:/fwww wikiwand.c. ..

- LLT

INTERMET SOURCE COMPARE

4, 22.67% books.appl...

12.6T™% books.appl.

e Remember that if you don't give credit
_ A to an author it counts as plagiarism.
— e F | Everything you cite needs to be in your

' reference list at the end of your paper.
Click on the Citation generator to
generate a reference list.

A Dooks appbe. (o -

https:/‘books.apple.comy. .

22.67% effwi

AP en migedia o -

i 7, e
https./fen.wikiped. §




Checking grammar
GIARIS
E Ehﬁéclégleﬂ 0 = DN

SIMILARITY REPORT < = 0
Y New check Similarity  100% Quotes References Grammar
laed 100-000/0 +“ 41-660»'!0 . dentical - 51.41%
& Mydocuments = S Al total
Similarity total @ Changed text - 48.59% e Missing comma v
View Report : o= = == =
Title: The Evolution X
e Possible typo: you repeated a whitespace v
Title: The Evolution X
v o #20634131 - Newbridge Graduate Institute - 8 Apr 2024, 1:53 PM Q 100% v SR P— Missing comma
Citation generator
Title: The Evolution and Impact of Digital Marketing
# promote Missing preposition =
e its Missing preposition -
o websites Missing comma
e Itseems like there are too many consecutive spaces here. -
Introduction:
In the past few decades the realm of marketing has undergone a profound transformation
igi i : a i Missing comma v
propelled by the advent of digital technology. Digital marketing has emerged as a powerful tool for = SRS s '
businesses to connect with their target audiences prormote their products or services and drive
O Gethelp growth in an increasingly competitive landscape. This essay explores the evolution of digital e ads Missing comma  +
marketing its key components and its profound impact on businesses and consumers alike.
& Collapse Evolution of Digital Marketing: s However Missing comma
The evolution of digital marketing can be traced back to the rise of the internet in the late 20th
a Farahanle Mic<ing romma w

When you click on the grammar error, it highlights for you
where you need to make your corrections. You will then
go to your original document to fix the grammar issue
with the suggested solution.

ossible typo: you repefted a whitespace v

#20634131 - Newbridge Graduate Institute - 8 Apr 2024, 1:53 Q 100% v e Acomma might be missM§ here a
businesses to connect with their target audiences pro e their products or services and drive audiences —

growth in an increasingly competitive landscape. This essay explores the evolution of digital

markatineg ite lbav raminanante and ite nrafriind imaact Aan hiicinaceaes and rAanciimare alilra

4. Re-Submission

. €€ M M M » (11
«— Select : “Edit Submission” or “Remove

Submission” - If you do not want this
version to be marked

Submission status

Attempt number This is attempt 1 ( 3 attempts allowed ).
Submission status Submitted for grading

Grading status Not graded

Time remaining Assignment was submitted 13 hours 3 mins early

Last modified Wednesday, 10 April 2024, 10:56 AM

: . . Remove submission
Edit submission _

nission

File submissions

| Files

Click on the Document,
the Edit dialog box will—> @
appear then click on

(1 » 1
Del.ete Edit Title - Digital literacy.pdf ]

Name Title - Digital literacy. pdf Cancel Contir'lue

Author

Confirm

Are you sure you want to remove your submission?

Demo NG

Choose licence gy Licence not specified

Path

Click on “Continue”, Then Follow all steps in
part 2, then part 3 (Analyzing the report)

N Update
Confirm

Are you sure you want to delete this file?

]
Click on “Ok”, Then Follow all steps in part 2, Nﬁ NewBridge

then part 3 (Analyzing the report)




How to interpret your Al (ARTIFICIAL INTELLIGENCE) Detector Report

Al Content Detected « \When separate sentences are
flagged you do not have anything to
worry about.

Likely Al-Generated « When the detector highlights whole

paragraphs, you will need to

to change these parts in your
assignment before submitting your
paper for a second time.

« When significant parts of the text or
the whole paper are marked as Al-
generated, your paper will be
analysed by your lecturer.

« You will need to provide evidence of
the sources you have used or be
charged with plagiarism.

How to interpret your Similarity report

The similarity total shows how much of the text in the assignment matches other sources. Citations and references
are excluded by default.

On the righthand, you can find the list of sources where similarities were found with a submitted text. The
percentage of a source shows how much text was found in this source. By clicking on a source, you can see
matching text with darker highlights.

You may find that there are parts in your assignment where the score is remarkably high because you have included
the assignment questions in your paper or have used a formula. This you do not need to worry about.

If you are unsure if your similarity score is too high, ask your lecturer what the threshold is that has been assigned.
Remember to write your assignment in your own words. This will lower your similarity score. Before resubmitting

your assignment try and change some of the text where your similarity score is remarkably high. Always give credit
to the author of the source you have used, to avoid plagiarism.

ldentical Word-to-word matches mean that the text
was copied from another source without
any credit to the author. Remember that
you need to add quotation marks for direct
quotations and give credit to the author to
avoid plagiarism.

Changed text This shows rearranged or paraphrased text.
Remember to give credit to the sources you
have used even if you have changed the
text.

What happens when plagiarism is suspected?

Please refer to NGIO18 Student Code of Conduct and Disciplinary Policy on actions and penalties applied if plagiarism is
detected. The policy is available on myNGI on the Student Support Page — Student Policies.
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